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Customer Trends

• 60 Billion Searches a month
• 90% of major purchases researched 

online
• By 2012, more than 145 million people, 

67% of the US Internet population, will 
be reading blogs at least once per 
month.

Ten Golden Rules Podcast - http://www.tengoldenrules.com
And The Blogosphere:A Mass Movement from Grass Roots -
eMarketer.com/

http://www.tengoldenrules.com%0DAnd%0DeMarketer.co/
http://www.emarketer.com/Reports/All/Emarketer_2000494.aspx?src=report1_home


Customer Trends
• Shift to online buying 

– improved satisfaction levels
– merchants have figured things

May 15, 2008
http://www.emarketer.com/Article.aspx?id=1006307&src=article1_home

http://www.emarketer.com/Article.aspx?id=1006307&src=article1_home


Marketing Trends

http://blog.searchenginewatch.com/blog/080516-095855

http://blog.searchenginewatch.com/blog/080516-095855


Web 2.0 tools
Web 2.0 Directory -
http://www.go2web20.net/
Examples
•Digg.com
•Skype.com
•Blogger.com
•Rocketboom.com
•Mahalo.com
•LinkedIn.com
•Chacha.com
•Flickr.com
•Facebook.com
•Twitter.com
•Revision3.com
•37signals.com
•.Squidoo.com

Web 2.0 Explained on YouTube ‐ http://youtube.com/watch?v=nsa5ZTRJQ5w

http://www.go2web20.net/
http://youtube.com/watch?v=nsa5ZTRJQ5w


Web 2.0
• Social Networking Sites

– Facebook, Linkedin, Myspace, Flickr, Digg, 
YouTube - (sites with user profiles)

• Communication Tools
– Blog, vlogs, online forums, RSS feeds, 

podcasting, IM, eMail, text messaging
• Folksonomics

– Social bookmarking, online collaboration, review 
sites

• Wiki
– Online collaboration - wikipedia

Social Bookmarking and Marketing - Dr. Ralph Wilson



Social Networking Sites

• Facebook, Linkedin, Myspace, Flicker, 
Digg, YouTube - (sites with user profiles)

http://www.geistphotography.com/


Social Network
MySpace.com

http://www.myspace.com/rogermcgee

http://www.myspace.com/rogermcgee


Communication Tools
• Blog, vlogs, online forums, RSS feeds, 

podcasting, IM, eMail, text messaging
– http://grammar.quickanddirtytips.com/

http://grammar.quickanddirtytips.com/
http://grammar.quickanddirtytips.com/


Blog

http://blog.thefruitcompany.com/

http://blog.thefruitcompany.com/


Folksonomics
• Social Bookmarking
• Online collaboration/sharing

– http://www.yelp.com/
– http://national.citysearch.com/

http://www.yelp.com/
http://national.citysearch.com/
http://www.yelp.com


Recommendation Site



Build Your Own 
MROC

Market Research Online Community
•Involve your customers
•Start a Blog
•Create an Online Community
•Set up a Social Network business account 
•Incorporate RSS Feeds and/or social bookmarking 
tools - http://www.addthis.com/

http://www.addthis.com/
http://www.addthis.com/


One Piece Many Deliverables

• Written content
– Make a Press release

• http://www.prweb.com/
• http://www.businesswire.com/
• http://digg.com/

– Create an eNewsletter
– Add to Blog
– Article for website
– Convert to audio/video

• It’s all about the customer! 

http://www.prweb.com/
http://www.businesswire.com/
http://digg.com/


Interactive Marketing
Keys to developing a social strategy

1) Know your customer
2) Know your objective
3) Develop around your customer
4) Pick appropriate Web 2.0 tools

Objectives: The Key To Creating A Social Strategy, 
by Josh Bernoff, October 2007 - http://forrester.com/

http://forrester.com/


Web Analytics

•Define KPI
•Read Reports
•Analyze Data
•Optimize and Take Action

However beautiful the strategy, you should 
occasionally look at the results.

–Winston Churchill

Actionable Web Analytics - Jason Burby and Shane Atchison



Web 2.0 Analysis

• Measuring the success
– RIA
– RSS

• FeedBurner -
http://www.feedburner.com/fb/a/home
– Subscribers
– Reach/Reads
– Clicks to Website

Web Analytics - An Hour a Day - Avinash Kaushik

http://www.feedburner.com/fb/a/home
http://www.feedburner.com/fb/a/home


Website Checklist



eXtension
Entrepreneurs and Their Communities
http://www.extension.org/entrepreneurship

All links tagged under 
BuildingEntrepreneurialCommunities -
http://del.icio.us/drsadie

Look for the Entrepreneurs and Their 
Communities COP group in FaceBook

http://www.extension.org/entrepreneurship
http://del.icio.us/drsadie


Resources
• Wilsonweb.com

– http://www.wilsonweb.com/
• Microsoft Small Business Centre

– http://www.microsoft.com/australia/smallbusiness/themes/sbcsitemap.mspx
• TenGoldenRules

– http://www.tengoldenrules.com/
• Conversation Marketing

– http://www.conversationmarketing.com/cmonline/intro.cfm
• eMarketer

– http://www.emarketer.com/
• Clickz

– http://www.clickz.com/
• Social Bookmarking and Marketing - Dr. Ralph Wilson, Web Marketing Today
• Actionable Web Analytics, Jason Burby and Shane Atchison
• Web Analytics - An Hour a Day - Avinash Kaushik
• National eCommerce Extension Initiative -

http://srdc.msstate.edu/ecommerce/index.html

http://www.wilsonweb.com/
http://srdc.msstate.edu/ecommerce/index.html
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